Abstract : This study explored the degree of cognition, purchasing experience and attitudes towards SPA brand attributes. This study examined the differences in variables and demographic characteristics against appearance interest groups. A questionnaire survey collected data from November 1 s t and 15 t h
서 론
2009; Suh & Lee, 2011; Yoo, 2010; Yoon, 2012 ) 외모관심 과의 관련성을 살펴본 연구는 없는 실정이다.
이제까지 외모관심에 관한 연구는 외모관리행동과 관련된 것 이 주를 이루었으며 (Bang, 2013; Hwang et al., 2003; Kim, 2014; Lee, 2007; Shin & Cheon, 2008 The store often offers special deals. 0.81
The store offers special sales price. 0.63
Factor 5: Low price The price of the product is generally low. 0.86 0.85 (61.
2) The price of the product is relatively low than other brands 0.81
The price range of many products is low. 0.80
Factor 6: Limited number of merchandise I feel special after purchasing these products. 0.83 0.78 (66.6) I think that the purchased products are limited. 0.82
When I find a product that I like, I need to purchase it since there aren't many in stock. 0.68 Table 2) 
